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A Stepping Stone on the Path to Community Sustainability

The First Impressionsnodel was originally developed by Dr. Andy Lewis, of the
University of Wisconsin Cooperative Extension, Center for Community Economic
Development and later adapted by the Ontario Government. The Community Swap was
developed by the University of lllinois Extension. Appreciation is extended to the
Government of Ontario for providing permission to adapt their materials for the Alberta
FICE program.

The FICE Consulting Team in Alberta appreciates the willingness
of the developers of the
First Impressions and Community Swap
to share their ideas and resources.




The Alberta Urban Municipalities Association (AUMA) and the Government of Alberta
(GOA) have formed a partnership to adapt and deliver the First Impressions Community
Exchange (FICE) program for Alberta municipalities. Many smaller Alberta municipalities
are ready for change and are interested in positive steps such as municipal sustainability
planning, beautification, community spirit and revitalization initiatives. It is hoped that
the FICE program can serve as a practical tool in helping to identify and develop areas of
opportunity within a community.

The benefit of FICE is that it provides communities with a fresh perspective that is
delivered by a fellow community which likely has a good understanding of the barriers
to community development and may have some firsthand, practical ideas of how to
overcome them. Another aspect of the FICE exchange is the opportunity for
municipalities to partner with local businesses and other organizations to develop and
champion action plans that address areas of need and opportunity.

Thank you for your interest in the FICE program, and we hope that your community will
find FICE to be a valuable and worthwhile tool in support of community sustainability.

Government m
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Alberta First Impressions Community Exchange
Coordinator’s Guide

1.0 Introduction

The Province of Alberta is rich in diversity and opportunities. As communities look to the future they
will be impacted by development in many ways. As a result, sustainability is, and will continue to be, an
important consideration for Alberta, its communities and its people.

The First Impressions Community Exchange is a vehicle to invite non-local residents to provide
constructive feedback on what is working well within identified communities as well as identify what
could be done differently or improved upon. Each of the two communities participating in the
exchange will benefit; taking away from the experience information that can be used in developing
future plans and ultimately, helping communities identify how dollars should be allocated on a priority
basis.

1.1 About Community Exchanges

LG KlFIa 0SSy &alFAR (GKIFGX deé2dz ySOSNI 3ShG | &aS02\
can be the deciding factor on how a community is seen and remembered by newcomers, potential
business investors and visitors. We only get one chance to make that critical first impression. Living in a
community, we often become so accustomed to its appearance, layout, strengths, and shortcomings,
etc. that it is difficult to imagine it any other way.

First Impressions Community Exchange (FICE) was first developed in Wisconsin as a relatively simple,
inexpensive community development tool. It involves two municipalities of similar size and situation
AaSYRAYy3 avlftt (G4Sryvya 2F @2fdzyGSSNA (2 SIFOK 2
aesthetic appeal, housing, infrastructure, recreational opportunities, and other elements of the
community in order to determine how different individuals and organizations such as youth, business
people and retirees might view a community and decide whether or not to visit, live or locate a
business there. Once volunteer teams have conducted their visits and assessments the communities
meet to share reports and exchange feedback that highlights the strengths of the other community

and identifies areas that could benefit from community attention.

The exchange process is a simple one:

9 interested community organizations and municipalities complete an application form and
submit these completed forms to the Alberta Urban Municipalities Association (AUMA) FICE

9 through the application and matching process, communities are paired a similar community ,
SIFOK 0SAy3 RSTEYyBRYNazyReda9EOKI y3

1 each community sends a team of volunteers (Visiting Exchange Team) to visit and make
observations of the other community

9 following the exchange, the Visiting Exchange Teams with the leadership of their Coordinator
prepare and present a report of their impressions to the other community.

First Impressions Community Exchagde2 2 NRA Yy I 4 ®MN4a DdzA RS 1




This feedback is intended to help participating communities identify areas of opportunity, set priorities
for community revitalization, and develop an action plan that establishes a series of steps to enhance
first impressions.

The action plans provide a meaningful opportunity for community groups (e.g. businesses, agencies,
etc.) to work in partnership with the municipality on next steps.

The Exchange experience and action planning can be a catalyst for more strategic initiatives and steps
G2 SYyKFIyOS (KS O2YYdzyAailieQa adzaildlAyloAtAGe®

1.2 Expectations

The Participating Community will:

i identify a Coordinator to plan and implement the First Impressions Community Exchange
program

1 support the Coordinator in his/her efforts

i prepare a budget and secure funds for the exchange

i ensure that the Visiting Team participates in the Exchange and that the appropriate reports and
presentations are completed

i if the Participating Community is unable to send a team to visit the Exchange Community,
attend the meeting and/or host a meeting, it will absorb the cost of a professional to take on
the role of the Site Coordinator to conduct the visit, present a report and/or host a meeting.

Following the report presentations, within two months, each community will develop an action plan to
address issues identified in the report.

1.3 FICE Consulting Team Support

AUMA is offering two options for your participation in the FICE program this year:
9 afully supported program in which the FICE works with the Coordinator and Community
throughout the process
9 alimited support program during which the Coordinator manages the process.
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Table 1: FICE Support Options

Option FICE Support
Full Support 1 provide advice to communities in applying for and implementing their First
Program Impressions Community Exchange

1 orient the Coordinator to the FICE process

1 work with Coordinator to keep the process on track and ensure the community
completes its commitment to the Exchange Community in a timely manner

1 provide the guides and questionnaire booklets

1 identify appropriate exchange communities and develop the match

1 assist with preparation and/or presentation of reports

1 attend at the Report-Back meeting

1 assist with and/or facilitate the community planning mtg to identify priorities and
identify action plans

1 provide on-going support throughout the process

Limited Support 1 orient the Community Coordinator to the FICE process

Program 1 provide telephone support to communities applying for and implementing their First
Impressions Community Exchange

1 provide advice and recommendations on appropriate exchange communities and
assist with brokering a terms of reference between the two communities

1.4 Benefits for Your Community

Many communities in Alberta are finding that they are growing rapidly, while the infrastructure and
other community attributes are often advancing at a slower pace. Rapid change can also impact the
GFF OS¢ 2F GKS O2YYdzyAaideée a (G§KS RS Y@hErNImhlkikdd a
may find that they are declining in population, and wonder if such a trend could be slowed or reversed.
Like most communities, you want to provide a positive, welcoming and inclusive image to visitors.
These visitors might be tourists, potential residents, potential business investors, or simply shopping in
your community; all are important contributors to your local economic health and growth. Everything
and everyone in your community can have an impact on a visitor; the first impression they make can
be positive, which might encourage the visitor to return or stay longer, or the impression can be less
than desirable, which could decrease the interest of the visitor in returning or starting a business in the
community. These impressions can also define a O2 YYdzy At @ Qa NB LIzl GA2Y
AYLI OG GKS O2YYdzyArAeQa lFoAftAGe G2 OFLAGIEATS

The benefit of the FICE program is that it provides municipalities with a fresh perspective on their
communities that is delivered by a fellow community that may be living a similar experience. In turn,
the Exchange Community may have some firsthand, practical ideas of how to overcome common
barriers.

Another aspect of the FICE exchange is the opportunity for municipalities to develop and champion
action plans to address the areas of need and opportunity.

The issue identification and planning resulting from a FICE project will assist communities in prioritizing
how they will use the transfer of funds they receive from the Province of Alberta. FICE also provides
the platform for ongoing collaboration between municipalities to share ideas and solutions.
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Sustainability and inclusiveness are at the forefront for many Alberta municipalities. Many
communities are in the process of developing long term visions, sustainability plans and strategic
directions. Through the FICE exchange process, your community can develop a plan of action to
enhance or build on your strengths, capitalize on new or potential opportunities, learn from other
communities and address areas requiring improvement.

There are a number of reasons for asking people from outside your community to do the assessment
rather than inviting local residents to conduct a review.

As a resident, it is often difficult to take an objective view of the community you call home. Other
benefits of external exchange teams are:
9 local residents may overlook positive features that could attract someone to your community
or qualities that might come across as undesirable to someone new to the community
i it may be easier for an outsider to provide constructive feedback to community stakeholders on
sensitive matters, such as customer service skills or the appearance of properties
1 the potential of preconceived expectations leading the assessment may be reduced.

The First Impressions Community Exchange experience can inform other community development and
planning activities.

Table 2: Value of the FICE Program
Community Potential Actions
Community  identifies strengths and areas for improvement, assets, capacity, priority issues and

Strategic Planning

ensures a commitment to addressing the right issues and opportunities

Municipal Service
Management

91 assess services (information, public facilities, etc.) for visitors to the community

Downtown
Revitalization

1 identifies specific issues, such as signage or parking, that need attention in your
downtown

Tourism Planning

1 identifies local tourism opportunities, strengths and areas for improvement including
accommodation, customer service and appeal of attractions

1 assess specific tourism products ¢ Is the community ready for a festival? Are you creating
the impression you want? Are you providing visitors with the services they need?

Community Potential Actions
Investment flgain a perspective of how a potential investor might view your community
attraction
Business Retention | flprovide additional information about the services and infrastructure available to local
& Expansion businesses, to complement a business retention and expansion (BR+E) survey

Quality Service

flassessing the effectiveness of a quality service training initiative that local retailers or
government offices have implemented

The First Impressions program would not be appropriate in the following situations:
 onits own; it needs to be part of strategic economic development, sustainability planning or
inclusive communities process;
1 should your community not have the capacity and commitment to respond to some of the
recommendations; or
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9 should your community be less than open to constructive feedback.

The FICE Consulting Team can help you determine whether a First Impressions Community Exchange is
the right tool for your community. They can also advise on alternative or complementary community
development tools and resources.

2.0 Prior to the Exchange

The first step in initiating a community exchange is to assess your communityQ deadiness for
participation and complete the evaluation form and application process and submit this
documentation to the FICE Consulting Team.

2.1 Is Your Community Ready?

Assessing Community Readiness is one aspect of the FICE application process (see application package
forms on the AUMA website). In order for First Impressions Community Exchange to be successful in
your community, consider the points contained in the following chart. It is important to ensure that
these readiness elements are considered throughout all phases of the FICE exchange process.

Table 3: Assessing Community Readiness
Elements Your Community Readiness
Fresh Perspective FICO A4 RSaA3daySR (G2 LINPOARS |y &aas

areas for improvement, from a fresh, outside perspective.
1 Is your community ready to hear an objective assessment of its strengths and
areas for improvement?
1 Is FICE the right community development tool to use at this time?

Strategic Community FICE can be a very effective component of an economic development plan, and is
Development Process best used as part of a broader strategic process, rather than a stand-alone
initiative.

1 Is your community conducting a strategic planning process, such as
downtown revitalization?
1 Will the FICE program enhance / support the existing or planned initiatives?

Open to Feedback FICE provides a participating community with an honest and objective appraisal
of their community, as seen through the eyes of a visitor. The exchange report
will offer constructive and positive feedback.
1 Are local leaders, residents and business owners and community groups
ready to hear and act on constructive feedback (constructive feedback along
with positive feedback)?

Elements Your Community Readiness
Community Commitment 1 Will community and organization leaders commit to helping implement the
& Leadership exchange?

1 Are community leaders action-oriented and committed to responding to the
feedback they receive?

1 Is there an organization who will take the lead to make things happen?

1 Do you have representation from the organizations that need to be involved
such as the Municipality, Chamber of Commerce, Business Improvement
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Area, tourism association, education, Community Futures Development
[ 2 N1J2 NJ l'j7\2)/Z OAGAI SyéQKNSéAIV?SyGé
enforcement, etc.

Clear understanding of
the information your
community needs

1 Have you identified the elements/sectors about your community which could
benefit from an outside perspective?

A Coordinator AND an
Alternate Coordinator

1 The Coordinator is vital to the success of the exchange.

1 Is there an individual in your community (staff or volunteer) who is ready,
willing and able to take on a role that is central and vital to the success of the
exchange?

1 Is this individual skilled at organizing, facilitating, training, report writing and
presentation, as well as dealing with the media?

1 Will this individual commit to organizing the exchange, coordinating the
team visit, making sure the final report is compiled and sent, and organizing
the local report-back meeting and action planning?

1 Is there an Alternate Coordinator who can take over the project if the
Coordinator is unable to complete the project?

A Visiting Team

1 Can you recruit a diverse team of volunteers representing a variety of
perspectives, willing to commit a day to conduct a community visit and to
prepare a report?

1 Will two to three team members be willing to meet with the exchange
community to present the report?

A report-back meeting

I NB e2dz gAffAyIoliD] 2NBBUAY I GaN
GSIFYQad NBLERNI YR LINBaASyd @&2dzNJ N
1 Is your community open to feedback ¢ both positive and constructive?

Follow-up and Actions

Participating in the exchange alone will have little impact unless the results are
shared and acted on. If the community or its leaders are not prepared to commit
to follow up, then the community is not ready to implement an exchange.
1 Is your community willing to invest in follow up, communicating and acting
upon the results?
1 Does your community have the resources to develop and implement action
LX ya Ay NBalLkyasS (2 G§KS 9EOKLIy13

Resources and Capacity
to implement the
program

1 Are your community organizations and partners willing to cover the costs to
implement the program which may include copying of the assessment guide,
travel to the exchange community (i.e. gas, meal costs for team members
during the community visit, photo processing costs, report-back meeting
room and refreshment costs (approximate costs less than $1,000.00)? (Note:
If an overnight trip is chosen, accommodation costs will need to be
considered.)

2.2 Your Exchange Community

The following criteria have been used to successfully pair communities:
1 population and demographics

9 proximity to metropolitan centre or major population centre (Are your communities both
bedroom communities or equally remote?)
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9 economy ¢ major industries or employers (For example, is employment based on tourism or
manufacturing or education sector?)

distance to major transportation arteries

common economic issues (dependence on a single industiahour force gtc.)

unique geological/natural feature (river, lakes, valleys, etc.)

proximity to each other (within a reasonable driving time to allow for maximum
visiting/assessment timand be far enough away so the Visiting Team Members are not
familiar with the community)

= =4 -4

Depending on the FICE Support Option you choose to use for your FICE experience, the matching
process will be:
1 facilitated by the FICE Consulting Team who will identify a similar community with which to
conduct your First Impressions Community Exchange
1 supported by the FICE Consulting Team who will assist you in identifying your matching
community with comparable characteristics based on the above criteria.
The FICE Consulting Team will confirm the match and ensure that both communities are committed to
the initiative and have capacity to participate.

Participating communities will be required to complete and sign the Commitment Form document and
return it to AUMA.

Once exchange communities are identified, the Coordinators will exchange the following information
with their exchange communityQ @ordinator:

9 contact names

9 addresses

i telephone numbers

9 e-mail addresses.

3.0 Getting Organized for the Exchange Visit

3.1 Roles and Responsibilities

Sponsoring Organization Role

The sponsoring organization will identify a Coordinator for the First Impressions Community Exchange
program and will support the Coordinator in his/her volunteer efforts. An Alternate Coordinator will
also be identified, to help ensure successful completion of the exchange process should the

Coordinator be unable to see the project through to completion.

The sponsoring organization will also prepare a budget for the exchange and secure the resources
required. (See Section 3.3 FICE Costs)
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The Coordinator, working with the Visiting Team of the Participating Community will:
9 identify and liaise with an Alternate Coordinator who would be able to take responsibility for

the project should the coordinator be unable to complete it

plan the visit to the exchange community (timeframe, format, etc.)

build and maintain secure community (e.g., Council) support for the visit

recruit and orient volunteers for the Visiting Team

organize the trip to the Exchange Community

lead the preparation of a written report and presentation summarizing the findings from the

visit, for the Exchange Community

9 organize and arrange the logistics of Report Back meeting with the Exchange Community and
lead the presentation of the Exchange report at the meeting

9 coordinate media communications with Community staff, identifying a media spokesperson as
necessary

9 lead the process for identifying priority items from the report and developing an action plan for
each of the priority items

9 liaise with the FICE Project Team which facilitates the First Impressions Community Exchange
program.

= =4 =4 48 A

FICE Consulting Team Roles

Depending on the FICE Support Option your community has chosen, the Alberta FICE Consulting Team
will provide various types of support.

For example an orientation to the community Coordinator, provide all resource materials (e.g.
guestionnaire booklets, report templates), and will be available to answer any questions the
Coordinator may have through the duration of the exchange process. The Consulting Team may
provide advice for report writing, with the aid of sample reports and a report template, but it is the
O2YYdzy Al Qad NB ALy aA o Ahe BodséitingliTéam taiN3Bd Helplds ensufé ghe
action plans are implemented through follow-up communication with the Coordinator 3-6 months
after the report presentation.

Volunteer Visiting Team Member Roles

The Coordinator will provide the Visiting Team volunteers with a Visiting Team Member Guide and
orient them to the FICE process. (A PowerPoint presentation is available to the Coordinator to use in
the orientation).

The Visiting Team Member guide includes brief instructions for the visit, and the exchange
guestionnaire. (See Visiting Team Member Guide).

Visiting Team Members will:
9 attend training/orientation meeting(s) in preparation for the visit
9 review the team member guide booklet prior to the visit

First Impressions Community Exchagde2 2 NRA Yy I 4 ®MN4a DdzA RS 8
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complete the team member questionnaire booklet during the visit
provide support and feedback in the preparation of a written report for the Exchange
Community

9 if selected, attend the presentation of the report with the Coordinator and/or present the
GSFYQa FTAYRAY3IA (2 (GKS Qupodfidey IS [/ 2YYdzy Al @
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3.2 Format

The format for the visit should be based on discussions with the Exchange Community, as well as
volunteer availability and input. Typically the visit can take place within a day. In some cases,
communities may wish to do an overnight stay if the distances between communities are more than 3
hours or if there is desire to assess accommodation. However, it is most likely that one day exchanges
will occur.

@ Most participants in the FICE pilot project felt that they could have used more time in the
Exchange Community and that an overnight stay would have been preferred.

Trip Plan Advantages Disadvantages
The overnight I suitable for communities located more than 9 requires more volunteer
visit three hours driving distance apart time
9l provides an opportunity to assess the 1 involves accommodation and
02 Y Y dzy A (i [@eQiingyard3 K (i additional meal costs

accommodation quality and availability

11 it can also provide the team with more time to
meet to review findings and identify gaps yet to
be covered during the balance of time spent in
the community

The one-day 9 your visiting team will not require 1 does not allow for an
visit accommodation and will be back home the same assessment of night
day life/facilities
11 this option is sometimes more feasible for 1 does not allow extra time to
volunteers complete all sections of the

questionnaire

@ If you are conducting an exchange in a larger community, you may want to consider taking
two vehicles for the exchange visit. This would provide greater mobility options for your team in a
community where walking between locations may not be practical in such a short time frame.

3.3 Timing

Ly RAFf23dz2S 6AGK GKS O9EOKIy3AS [/ 2YYdzyArideQa
conducted on a weekday or weekend. Note that municipal offices and other organizations you will
want to visit may be closed on weekends. Any decision about timing will depend on the services and
areas on which the Exchange Community wants feedback.

First Impressions Community Exchagde2 2 NRA Yy I 4 ®MN4a DdzA RS 9
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The Exchange Visits should occur within three to four weeks of each other, unless one or both
communities have a particular interest in being visited during a specific season or month (e.g. if the
O2YYdzyAlleé gAaAKSa (G2 1y26 K2g AG f221a& RdzZNAy3
The report-back meeting should take place within three to four weeks of the last exchange visit, to gain
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Table 5: Flow Chart of Timing and Tasks
Timing Tasks
Application: 1l Identify local Site Coordinator and Alternate Coordinator

Prior to commencing
an Exchange

1 Identify budget and resources
9 Submit application form commitment form
9 Community and AUMA sign commitment form

Recruitment and
Orientation:

1 to 2 months before
visit

9 Recruit and orientate volunteer Visiting Exchange Team (5-7 volunteers on
average)

Preparing for the
Exchange:
1 month before visit

9l Conduct pre-Exchange preparation - confirm dates, logistics, equipment, supplies,
etc.

1l Collect information about the Exchange Community ¢ assign one member of the
Visiting Team to source information from the municipal office, economic
development corporation, Chamber of Commerce, etc. without letting the
Exchange Community know

91 Identify 2 community choice questions and submit to the FICE Consulting Team

Preparing for the
Exchange:
1 week before visit

9/ 2YLX SGS GKS Gt NA2NJ (2 |, 2dzNJ +AaAdé
booklet
1 Set time and place to meet on the exchange day and advise the Visiting Team

9 Give each Team Member a copy of the Agenda for the day (see examples in 4.1
and Appendix 3)

9 Secure camera and digital card or film

Exchange Visit

9 While traveling to the Exchange Community, provide Visiting Team members with
the questionnaire booklet, assign roles for exchange discussions (see section 4.2)

1 Designate the photographers advising them to complete the photo log in the
guestionnaire booklet

9 Travel to community, complete questionnaire and record impressions

Exchange Reporting
and Presentation:

3 to 4 weeks after
visit

1 With assistance of Visiting Team members the Coordinator prepares the report
and presentation

1/ 22NRAYFG2N t AFAaSa 6AGK GKS CL/ 9
Coordinator to identify a date, time and place for the report back meeting

1l Visiting Team members complete the evaluation forms and return to FICE
Consulting Team

1 Coordinator and 1-2 volunteers meet with Exchange Community to present report

Action Planning:
4 to 6 weeks after
visit

9 Coordinator identifies method and participant group that will be used to identify
priorities from the Exchange Report and develop the action plan for those priorities

9 Conduct action planning process (FICE Consulting TEAM will facilitate the process if

desired)

First Impressions Community Exchagde2 2 NRA Yy I 4 ®MN4a DdzA RS 10
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9 Submit action plan to FICE Consulting Team

Follow Up and 1 Coordinator completes the Follow up Form/Evaluation and submits to FICE
Evaluation: Consulting Team
3 months after visit

Supply Checklist for Community Exchange Visit:

Maps

Visiting Team Member Guides

Extra pens and pencils

Cameras (and film if needed)

Photo log (in the Visiting Team Member Guide)

Cell phones to make calls among team members during the visit, especially if visiting a large
community. If team members do not have a cell phone or access to one, it is important for the
Coordinator to arrange this in advance.

= =0 =4 =4 =9 =9

Digital cameras are required for the exchange, the Coordinator should check with the volunteer
Exchange Team Members who has access to a camera and who will require one in order that the
Coordinator can make appropriate arrangements. Volunteers using their own camera should ensure
that they email the photos to the Coordinator immediately following the Exchange or the Coordinator
could choose to download all photos onto his/her lap top during the return trip.

34 FICE Program Costs

The sponsoring organization will allocate a budget to reimburse volunteers for the following expenses:
1 travel (gas, accommodatiorsnd additional meal& overnight)
I meals.

In addition to the exchange visit costs, there may also be costs for:

9 copying the questionnaires (Visiting Team Member Guides)

1 meeting room rental (for reportback meeting)

 photo developing

9 printing and copying the report
It is anticipated that the costs of participating in the First Impressions Community Exchange program
would be less than $1,000.00 per community including in-kind support such as municipal staff or
volunteer time if the one-day visit option is chosen.

Should your community choose a two day trip plan additional costs for overnight accommodation and
additional meals should be added to the budget.

3.5 Recruiting Visiting Team Members

The Coordinator recruits volunteer exchange team members who will travel to the Exchange
Community. The size of your team depends on the size of the other community. If you are visiting a

First Impressions Community Exchagde2 2 NRA Yy I 4 ®MN4a DdzA RS 11




community with a population of 1,500 or fewer, you may only need four people on the visiting team.
Communities between 1,500 and 10,000 require between 5 and 7 team members to cover all areas of
interest.

Before beginning to recruit volunteer team members, decide how they will be reimbursed for their
expenses, such as lunch and mileage to the Exchange Community. Select team members who
represent a variety of perspectives in your community. It is important that they are not familiar with
the community to be visited.

The Coordinator should querythe+ A & A G A Yy 3 ¢ FamiNarityawihrtide SodBRuhity they will be
visiting as well as their availability to participate. Their varied perceptions will enhance the assessment
process and their participation could broaden interest in your own community and economic
development efforts. There are no "experts" in this process. Each person's perceptions and first
impressions are valid.

Recruit volunteers who are outgoing, can make an objective assessment, and can provide constructive
feedback to the Exchange Community.

It is important that the Visiting Team Members take their job seriously; the visit involves a critical
assessment of the exchange community, so team members must be energetic, efficient and dedicated
to the task. Look for volunteers who have report writing and presentation skills and are comfortable
using a digital camera.

@ Incorporating people into your visiting team who come from diverse background will mirror
the heterogeneous make-up of most communities, and should result in more meaningful feedback.

Your visiting team could include a combination of the following:
1 business owner
1 local government official
{ teacher/someone from the education
sector
1 professionals (physician, dentist, lawyer,
architect)
realtor
new Canadian
newspaper editor or reporter
banker
community volunteer
retiree
parent
young single adult
high school student
senior citizen

=A =4 =4 4 -4 -4 4 -4 - -4

First Impressions Community Exchagde2 2 NRA Yy I 4 ®MN4a DdzA RS 12




Try to recruit volunteers who are not familiar with the exchange community so that they can truly offer
a first impression.

When recruiting, clearly communicate:
I thetime commitment
1 what you expect from the volunteers
9 roles
1 the learning opportunity that this program offers to them
1 how they will be reimbursed for costs they might incur

4.0 The Exchange Visit

While travelling to the Exchange Community:

9 Review the entire Visiting Team Member Guide (all team members should have done this

previously on their own).

9 Use travel time to form small groups and plan a strategy for collecting information to complete

the Visiting Team Member Guide.

9 Assign sites (such as the downtown, library, schools, real estate offices, parks, banks, shopping
areas, or housing) to team members, who will review the corresponding section of the
guestionnaire (Visiting Team Member Guide). More than one team member can visit each site
(this is actually desirable), but ensure that all sections of the questionnaire are covered. Please
note that for smaller communities in particular, some of the questions may not be applicable.
(for example, small centres may only have one or two entrances into town, not four)

I 2YFANY GSFY YSYOSNEQ NRtSa o0asSsS {SOGA2y n

Remind team members to be discreet when asking questions. The visit is more effective if

residents don't know the community is being evaluated.

 Remind team members to identify both positive and areas for improvement features of the
community.

= =

During the visit:

Coordinators are to:

1 Encourage team members to split up during lunch (or dinner) so a variety of dining
establishments can be evaluated. Avoid fast food establishments.

f Remind team members to save receipts if lunch expenses are incurred.

1 Agree on atime and place to meet, before team members separate into small groups.

Y Encourageeachindividdzl f (2 O2YLJX SGS KA&kKSN) [[dzSadAzy
impressions are captured.

Visiting Team members are to:
1 Asagroup, identify the main approaches to the community. Each team member will record
his/her observations of each entrance.
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1 Drive through neighbourhoods, recording observations in the housing section of the
questionnaire.

1 Collect written materials such as newspapers, tourism brochures, bulletins, and community
calendars.

1 Look for positives as well as areas requiring improvement. If you see a situation that should

be addressed, try to think of a possible remedy.

Look for things that you could implement in your own community.

Consider all perspectives are valid; there is no wrong way to do this, remember, two

people may see the same thing and react differently i KI 4§ Qa h YH

{1 Take individual notes before you forget your thoughts on an area and before discussing

with other team members. Your individual first impressions count.

Take pictures ¢ use the photo log in the Visiting Team Member Guide.

Regroup partway through the visit to identify any sections of the questionnaire (Visiting

Team Member Guide) that still need to be completed.

= =4

= =

On the way home or immediately after returning home:

1 Team members should expand on their individual comments in the questionnaire (Visiting
Team Member Guide).

f ¢SIFY YSYOSNE &aKz2dz R RAaOdzaa LI Fya F2N LN

Exchange Community.

Team members should provide their completed questionnaires to the Coordinator.

The Coordinator must stress the importance of completing the questionnaire (Visiting Team
Member Guide)g A G KAY | RIF& 2F (KS @Arairixr okKAfS
mind.

1 Ensure that photos are provided to the Coordinator following the Exchange

= =4

Table 6: Sample Itinerary for Exchange Visit

One Day Itinerary Two Day Itinerary
Time Activities Time Activities
8:00 | Meet in home community and prepare to 8:00 Meet in home community and prepare to
am travel to Exchange Community am travel to Exchange Community
10:30 | Arrive in Exchange Community and complete | 12:30 | Arrive in Exchange Community and
am GaAydziS LYLINBaadA2YyE|pm O2YLY @Ry driiSE CANRG L
assess community entrances, residential and through to assess community entrances,
industrial areas residential and industrial areas, have lunch.
11:30 | Split up and assume roles to assess other 1:30 Split up and assume roles to assess other
am areas: municipal services, tourist attractions, | pm areas. Visits should be timed by hours of
etc. Timing of visits should be based on hours operation, i.e. municipal services will likely
of operation. close by 4:30 p.m. so may be visited earlier
in the afternoon or in the morning.
12:30 | Enjoy lunch and assess the downtown and 6:00 Enjoy supper and assess the downtown and
pm retail areas pm other areas
1:30 | Continue to explore the community, 7:00 Continue to explore the community and
pm gathering information from residents and pm other evening entertainment/recreation
shop owners. areas.
3:30 | Meet to review progress C are all required 8:30 Meet to review progress C are all required
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pm sections of the Questionnaire completed? pm sections of the Questionnaire completed?

4:30 | Complete assessment Over- | Stay in local accommodation; try to include

pm night | different types of accommodation

5:00 | Tour community for photos 9:00 Complete assessment and tour community

pm am for photos, visit municipal and retail areas
not visited yesterday.

6:00 | Travel home 12:00 | Travel home

pm pm

Include the following information on your Agenda
9 location, date and time of the Exchange
9 meeting place/pick up location
I coordinator contact number
9 supplies needed

4.1 Team Member Roles

To assess the exchange community from various perspectives, team members can assume different
roles during the visit.

Consider the following examples of roles (The role you choose will determine some of the places you
visit and questions you ask):

new resident, or someone considering moving to the area

someone trying to locate property for development

someone interviewing for a job in this or a neighbouring community

someone looking to set up a business in the community

tourist travelling through who has stopped to explore the Exchange Community

shopper

senior citizen considering retiring in the area

student planning to attend college here, etc.

= =4 8 8 -8 -8 -5 19

Your questions might include:

1T aLUGS ySOSNI 6SSy Ké NS F2NB® 2KIO Aa

uId be a good place for lunch?€

0S

Gl 26 R2 L zléu G2 G0KS tAONINE 02NJ AYdSNYySi
ere wo
adl e

il

1T a2 KAOK NB aIdbeudzbb}nryfeud here? Wh

1T da& TFlLYAfE& FyR L YI &
Can you recommend a place to stay?

T aLUY GKAYTAY3I 062dzi Y2QBAYy 3 ( 2methingdik¥thi§ f S
community. How would you rate the schools? What can you tell me about available housing?

KSNE ¢gKAES LI aaAa

i KSN

NJ o €
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1 da& LI NBydta KIFIgS (GK2dzZAKG 2F Y2@Ay3a G2 | aytl
FoFAfFro0ofS F2NJ AaSYyA2NEKE

T ! NE GKSNB f20RRyadaIXySad NVAAXKOGAR2AY AT L

1 a2 KSNBE g2dA R L FAYR | fA&al 2F AYRIdZEAINRF 2

7 a! NE O2YYSNOAIFf o6dzAfRAY3I aA0Sa @At of SK
KERNR YR g6 GSNKE
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5.0 After the Visit
5.1 Preparing the Findings of your Visit to the Exchange Community

Once you have completed the Exchange Visits, the Coordinator (with the assistance of Visiting Team
Members) will complete a report that summarizes the comments from the entire team. Electronic
templates for both a written report and slide presentation are available for your use.

Please ensure that the templates provided are used to ensure a consistent approach to the report,
feedback session and presentation which will be made to the partnering Exchange Team within three
to four weeks of the community visits.

5.1.1 Preparing the Written Report

This is perhaps the most time-consuming part of the whole First Impressions process. The time
required to write the report varies, but will take a few hours and in most cases, from 1-2 work days.

This will depend on the amount of discussion among team members and whether or not photos are
integrated into the written report. Summarizing multiple comments from team members and coming
to consensus on recommendations may also require considerable time.

It is also helpful to include some of the pictures taken during the visit in the report to capture
attributes that were explained or commented on in the assessment.

The report can be prepared using a few different approaches.

Table 7: Examples of Report Writing Approaches

Approach #1 1 Using the report template, the Coordinator prepares a draft report based on
completed Questionnaire booklets collected from Visiting Team Members at the
end of the trip.

1 The Coordinator then circulates the draft report to team members for comments.

1 If possible, the Coordinator should facilitate a team meeting to finalize the report.

1 This approach will be the most efficient use of time.

Approach #2 9 The Coordinator facilitates a team meeting, at which members verbally share their
observations for each section of the questionnaire, while one member types what
is said, directly into the electronic report template

9 Using the report template, the report is then refined by the Coordinator and
circulated to team members for review.

9 At a team meeting the report is reviewed and finalized.

1 This approach will require considerable more time commitment from all
participants, and may not be practical in certain situations.

The report should include a cover letter that provides a profile of your visiting team, the date the visit
took place, the amount of time spent in the community, a general summary of the visit, and contact
information. Include some photos from the visit in the report,
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but remember that each photo will add to the size of the electronic report file, so only include those
that are necessary for illustrating key points.

Once the report is finalized, a copy of the report will be provided to the Exchange Community
Coordinator at the report back meeting. Reports will not be circulated to the Exchange Community in
advance.

5.1.2 Preparing the Presentation
The Coordinator and one to two members from your Visiting Team will prepare and make a slide

presentation to your Exchange Community. Recruit volunteers that are comfortable presenting reports
and providing constructive feedback. It is also important that the presenters be familiar with the

Oz2yiuaSyida FyR o6l O13aINRdzyR (G2 GUKS NBLERNILZ Ay OI|as
visiting team about any specific observations during the presentation.
The slide presentation is a visual version of the written report and will be developed using the digital
pictures taken during the visit. Include positive images to help the community feel proud of their assets
and achievements, along with photos that show areas and issues that need to be addressed.
An electronic slide show template is provided for your use for the slide presentation. Use two or three
bullet-point slides for each section of the questionnaire, along with the photos. Provide an electronic
copy of the presentation to the Exchange Community as part of your report. They will be able to use
0KS LAOGdZNBA a ao0ST2NB¢ LIAOGIZNBEAa FT2NJ NSLR2NLF 2
provided.
5.1.3 Guidelines for giving and receiving constructive feedback
Providing constructive feedback is vital to the success of the exchange. Constructive feedback is not
the same as advice:
9 Itis descriptive rather than evaluative. It is intended that constructive feedback be non-
judgemental. Provide information that helps the Exchange Community improve, while
minimizing critical comments that would lead to a defensive response. At the same time, most
O2YYdzy AGASEA FLIINBOAFGS FTNIYy | -D2KAGRAI208 ENBY
9 Provide specific feedback rather than general, but do not identify businesses by name,
especially if the feedback is not complimentary. C2 NJ SEI YLX S &l & 4aGKS |al

c2iKAY3I0 aK2LJ RAR y20 OlyR2ga58BR 28N KB a3

Jones Family Fashions were rude® €

Focus on things that can realistically be changed.

Give feedback that is accurate and based on observations.

Provide positive feedback first, and then describe areas that you observed needing attention.
Ensure that the feedback message is clearly understood. Focus on the value of your message to
the receiver.

= =4 4

f UsephraseslikeCcd CNRY 2dzNk Y& LISNBRLISOGADBST 9 &8d2 &R2FKWS

KI Sy &2dz aK2dzZ R Kl #Szda Sido
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Receiving constructive feedback is also part of the exchange process. When you are receiving
feedback:
i Listen to the whole message - for positive feedback and suggestions for improvements.
1 Be open. Listen closely without making excuses. Do not explain, defend or deny and if
clarification is needed, ask questions.
9 Ask for clarification and allow time to absorb the information. Recognize that a community

OFyy2( a3aINRgé¢ dzyt Saa Ad Aa 2Ly G2 O2yaiNd

5.2 Sharing the Findings of your Visit to the Exchange Community

The report-back meeting is an opportunity for you to hear from the team that visited your community,
and to provide your feedback to the community that you visited. Ideally, the meeting should occur
within three to four weeks of the last exchange visit.

Sample Agenda - FICE Report Back Meeting

1. Welcome, introduction of FICE (introduce sponsoring municipalities, coordinators and
team members present)

2. Determine which community will begin

3. Presentation by Exchange Team #1 (verbal and slide show)

4. Questions about key points in report or presentation

5. Review key observations from Exchange Team

6. Review learnings that Exchange Team members had that could be applied in their own
community

7. Presentation by Exchange Team #2 (verbal and slide show)

8. Questions about key points in report or presentation

9. Review key observations from Exchange Team

10. Review learnings that Exchange Team members had that could be applied in their own
community
11. Action Planning (summarize key issues and set stage for action planning)

5.3 Communicating the Results

Communicating the results of the community exchange with the broader community (after the report
back session has occurred), including all stakeholder organizations, local businesses and people who
are in leadership positions is the first step of igniting change and action back in your own community.
By increasing public awareness of the exchange, as well as the recommendations made by the visiting
Exchange Community, you can gain support for implementing action that will address areas needing
improvement.

@ It is important to defer to and work closely with the Communications Representative with the
Municipality and other stakeholders to effectively plan the engagement of the community and
media.
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Communication strategies might include:

Local media (newspaper, radio, TV, etc.)

Municipal website

Newsletters

Print media such as flyers, invitations, letters, updates, etc.
Information sharing at meetings such as Chamber meetings

= =4 =4 4 A

Regardless of the approach that is used, your marketing and communication material needs to be clear
and concise so that people will read, hear and understand the key message. It should motivate people
to get involved.

As early as possible in the project, consult local representatives from the media, marketing and graphic
design businesses, art and public speaking organizations, and educational organizations to help with
communicating the message and moving the action plan forward.

Working with the Media

There are five ways to market a story to the media:
1. Telephone interview with a reporter
Face-to-face interview with a reporter
Media release
Invite the media to attend public events related to the Exchange
Media conference

e wnN

Media Release

It is highly recommended that you work closely with your municipal communications department to
develop this release. A sample media release is provided in Appendix 3.

Media Interview Tips

Ensure that you have the authority to speak on behalf of the Project, or Sponsoring Organizations
prior to participating in interviews

Have a dialogue with the reporter prior to going live or being recorded.
CKA& oAff LINPOARS @2dz 6A 0K At2hi¥tbne oy arlaBokriake dedr 2
what it is you are about to share.

Talk only about what you know.
A reporter or interviewer may want you to talk about a topic outside your area of interest or expertise.

dz(
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Emphasize the positive.

Prepare for the possibility of a reporter focusing on the negative aspects of the report about your
community. Try to refocus the interview on the positive findings of the report and how the community
can use the findings to make improvements.

Use time effectively.

A good technique to use when you are contacted for an interview and are not properly prepared, is to
Fal F2NJ GKS OFffSNRa O2y il OG0 AYERWNA T A23/dz0 N
NBalLlyasS @2dz ¢ yi G Bydank@iSyou have téne 1 @&dpask foursef f f
double-check your facts and organize them.

Plan before you speak.

Know your audience. Ask what subjects the reporter wants to cover and how long the interview will
be.!l aaSYOES @2dzNJ YFUGSNARLFE AyiG2 akKz2NI ypPefafe dotes
to support you in your interview.

52y Qi S@Sy 3dzSaao

LT &2dzQNB dzy & dzNB | 0 Dffiefito chezk YhS fact any caliDackRighy/a®ay. 3 dzS
DdzSdag2N] R2Sa y20KAy3a F2NJ @82dz2NJ ONBRAOATf AG &

Give the facts, just the facts.
Offer information, not opinions. Your opinions would not be appropriate in this situation. Remember,
you are a spokesperson for the First Impressions Community Exchange initiative.

LGQa Ffgleéa a2y GKS NBO2NRE D
People toooftengetcaughi Ay (GKS G2FEFOIERSAINROENRE o b NI LID2
ONRIROIFaldz R2y Qi atreée Ado

Gb2 /2YYSyGé Aa | O02YYSyio
b2 O2YYSyYy(é KI & 0S5 ORghe thdwrofsZmprésSon. thvoid it/ If yduthaveéSah ¥
especially good reasonnottocoY YSY (1S al @Y aLQY A2NNET L OF y(

Honesty is the best policy. i
t NPGSOG0 @2dz2NJ ONBRAOGATAGE YR &2dzNJ 2NBFYAT |

Cultivate your contacts.
Ask media contacts about deadlines and respect them. Keep reporters informed. Praise their good
work. Thank them in writing or by phone for covering your event/story. Remember, they will help you
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deliver your message to the general public.

5.4 Recognition and Follow-up

Remember to send thankyounotesi 2 & 2 dzNJ O2 YYdzy A2 Qa @2f dzy i1 SSNJ

Visiting Team from the Exchange Community.
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6.0 Implementing Feedback and Planning for Community Action

The First Impressions Community Exchange does not end with the Visiting Team reports. It is critical
that each community consider the observations provided by the Exchange Community and determine
the next steps to address any identified shortcomings or opportunities.

Each community should channel the feedback and recommendations from the Exchange Community
report into a formal action planning session. This should be done as soon after the report presentation
Fa Ll2aaAroftsS 02 Syadz2NBE UKFUd O0OKS AaadzSa | Nb
mind.

Participation at the action planning meeting should include the FICE Visiting Team members from your
community, representatives from sponsoring municipality and organization(s) as well as additional
representatives from business associations, the municipality and residents at large.

It is important for the sponsoring organization and FICE Visiting Team to identify key contacts that
should be involved in the action planning phase and to personally invite/recruit these individuals to
participate. For example, if there were concerns about housing for seniors, it would be important to
include senior services organizations.

During the Action Planning meeting, consider:

Which actions could be realistically carried out in the short term with the resources available?
What actions require planning to implement in the medium to long-term

Which actions result in the biggest impact?

What actions complement or build on other projects in the community?

How will these actions affect other groups/events/projects in the community?

Which actions could be delegated to other community groups?

Which actions build on the strengths or resources you have?

= =4 -8 48 -8 -4 -9

Use this sample action-planning exercise and these questions and others to guide you in developing
your list of priorities for your action plan.

1. As soon as community members have reviewed the final report, organize a meeting to discuss
the issues identified. It may be helpful to have someone act as a facilitator for the meeting. The
FICE Consulting Team can assist here.

2. At the meeting, work through the report and identify the issues needing action, both now and
in the future. If you have a large enough group, break into smaller groups of 3 to 4 people to
discuss different sections of the report. Record the recommendations on a flip chart so they can
be seen by all participants.

3. .NAy3 GKS avlftf 3ANRdAzZJA G23SGKSNJ FYyR KI @S

items. There should be an opportunity to discuss differences of opinion between the groups
and to reach agreement on the recommendations.
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4. Prioritize the action items and determine who in the group or the community is best equipped

to implement the action plan.

To set priorities for action, the following techniques may be of assistance::
9 Have each participant rank the items using a numerical scale with 5 being the most
important and 1 being the least important. The numbers assigned to each action are then
G20Ft SR (2 ARSYGATe (GKS 3INRdAzZLIQ& LINRKR 2 NR (A
9 Provide participants with a number of dots and have them assign one or more dots to the
action items. Priority will be determined by the number of dots received for each action.

¢CKAa YR (KS |1 0620S YSGK2R IINB O2YY2yf@& N

9 Identify actions that can be accomplished quickly and at minimal cost. This provides the
community with some quick wins and provides motivation to implement more complex or
costly actions.

¢ /fFraaArfTe | OGA2ya o0& aYdzhsamdezhérdsinglédddshdzft R R
Appendix 4.

9 Hold a group vote for each action, or

9 Discuss actions and their relevant importance until consensus is reached on priorities.

Develop detailed action plans for each priority area/item. First, identify the small tasks or
activities that are needed to complete each priority. Try to visualize or brainstorm the various
things that will need to be done to get from where you are today to where you want to be. List
the steps in logical sequence. For successful implementation, it is important to assign realistic
completion dates and responsibility to a specific person or organization. Identify other partners
or stakeholders that may need to be included.

Developing detailed action plans may need to be completed at a subsequent meeting and/or be
assigned to smaller working groups. If this is the case, ensure that a specific meeting or
completion date is established.

@ An example of how to develop an action plan is included below, and an Action Planning
Worksheet is included in Appendix 4.

Funding to assist with action plan implementation may be available through a variety of public
and private sources. The FICE Consulting Team can help to identify potential funding programs
that may be applicable.

Before closing the meeting, set a date for a follow-up meeting and a system to track progress of
the action items.

Report results from each follow-up meeting to the community through the local media and
other sources. Invite additional community members to participate in the implementation of
actions.
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9. Consider organizing educational seminars/workshops to address some of the areas for
improvement or assets identified through First Impressions.

9 After visiting the Exchange Community in the fall, the Visiting Team suggests that the
02 YYdzy A (i &texdellesGukth&ri ehtBance could be more inviting and should highlight
0KS O2YYdzyAileQa LJ2LJz I NJ { dzY YSNIJ ! NI I yR C2f
1 The host community discusses the issue and concludes that the community does a good job
with the southern entrance during the summer season, but there is room for improvement in
the off-seasons. They develop this action plan.

Table 8: Sample Action Plan

Action Completed Priority & Timing
Develop a theme for the event and promote a western J Short | Medium Long
experience to targeted markets

LYLINE@S GKS | LISt NI y OétradcE
using it to promote adventure tourism in the off-season

Develop an agricultural-based industrial park using the open

land at the western end of the county

Task Time Line | Who Actions Evaluation Measure
#1 7 Days Art Contact the municipality Call made, information
representative to determine the known within the week.
process for community entrance
beautification and signage
#2 21 days Joanne Meet with the individual Meet with municipality
responsible and form a working Working group
group with interested citizens established
#3 90 days Working Explore possibilities for off-season | Options developed
group beautification, new signage, and Budget in place
funding source
#4 30 days Working Present preferred option to council | Municipal approval
group
#5 60 days Municipal or | Municipal or community group Beautified southern
community implement the recommendations entrance
group Signage promoting the
park year-round

Coordinating Action Plans

Your sponsoring municipality should coordinate all action plans, ensuring that projects:

9 are distributed across a cross-section of community organizations;

9 link to each other and support the broader community development plan or municipal
sustainability plan;
have realistic completion dates;
are adequately resourced (human and financial), and that these resources are coming from a
variety of contributors;

T
T
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1 areimplemented, evaluated and reported on.

Once the action plan has been implemented, the sponsoring organization should work with the
broader community to identify further actions to contribute to and build on community assets.

Celebrating success

It is important to provide updates to the community on the actions undertaken as a follow-up to the
First Impressions exchange. Recognize those who have completed tasks and celebrate what has been
achieved.

7.0 Follow-Up Evaluation

The FICE Consulting Team requires participants to provide feedback on the resources and services
provided, in order to ensure that the program is as effective as possible for participating communities.

Evaluating the First Impressions experience is also important as a way for you to understand the extent
to which the exchange was a good use of local volunteer/staff time and resources. In addition, if you
have received funding from a sponsoring organization or from the local Council to conduct the
exchange, you will also need to report on how the funds were used and what was achieved.

Using the evaluation forms provided by the FICE Consulting Team, determine how visiting team

members feel about the First Impressions process. Three months after the Exchange, Coordinators also
complete a Follow-Up Summary and submit this to FICE Consulting Team for follow up.

8.0 Appendices: Guides & Resources

Appendix 1: Preparing for Exchange Checklist
Appendix 2: Exchange Itinerary

Appendix 3: Sample Media Release
Appendix 4: Action Planning Resources
Appendix 5: FICE Consulting Team Contacts
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First Impressions Community Exchange
A Stepping Stone on the Path to Community Sustainability

Preparing for the Community Exchange Checklist
This checklist has been developed to assist Coordinators in preparing for the FICE exchange.

FIC

Six Weeks to Two Months before the Exchange:

Task

Comments/Notes

Completed

Vv

Select the Coordinator and
Alternate

\Y

Determine how the Visiting team
members will be reimbursed

Recruit volunteer Visiting Team
members

Orient volunteer Visiting Team
members (including a detailed
review of the Questionnaire and
preparation for roles during the
visit)

Determine what format and trip
plan will be used

Identify the 2 Community Choice
questions

Complete the Visiting team
contact form below

Confirm date and location of
exchange with Visiting Team
members

Coordinate any travel plans

Gather some general
information about the exchange
community
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One Week before the Exchange:

Task Comments/Notes

Completed

V /2YLX SGS GKS
+AaAidé asSodtaz
of the questionnaire

V Confirm time and place to
meet on the exchange day

V Give each team member the
Itinerary for the day

V Distribute the questionnaire
booklet and ask team
members to review and
familiarize themselves with
the sections and questions

V Assign roles for the exchange

V Secure digital or film cameras
(buy two or three rolls of film
for each film camera; ensure
batteries are charged for
digital cameras.

V Designate photographers and
remind each photographer to
complete the photo log in the
guestionnaire booklet

Supplies

Completed

Questionnaire booklets

Maps

Clipboards to use for writing in the car

Extra pens and pencils

Cameras (and film if needed)

Photo log (in the questionnaire booklet)

< K KK KKK

Cell phones to make calls among team members during the visit

Coordinator Contact Information:

Information Coordinator

Alternate

Name

Phone

Phone

Email

First Impressions Community Exchagde2 2 NRA Yy I 4 ®MN4a DdzA RS

26




Visiting Team Contact Information:

Name

Phone

Email

Notes:
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Date of Exchange: Community:

Starting Out Meeting Location:

FIC

First Impressions Community Exchange
A Stepping Stone on the Path to Community Sustainability

Community Exchange Itinerary

Address: Pick Up Time:
Coordinator Contact Name: Cell phone:
Time Details

Meet at specified Starting Out (Pick Up) Location in Home Community

Travel to community:
9 Review itinerary for the exchange visit
9 Review questionnaire and tasks
9 Assign roles for the visit
I Confirm location and time to meet for return trip

Arrive in Exchange Community

I 2 YLX SUAS/ daipS CANRUG LYLINBaaAz2ysé
Drive through to assess community entrances, residential and industrial areas

Split up and visit areas based on assigned role to assess other areas: municipal
services, tourist attractions, etc. Timing of visits should occur within hours of
operation

Enjoy lunch (or supper) and assess the downtown and retail areas

Continue to explore the community, gathering information from residents and
shop owners.

Meet to review progress C are all required sections of the Questionnaire
completed?

Overnight (if applicable)- stay in different accommodation types

Complete Assessment, tour community for photos

Travel home
9 Discuss and merge your thoughts while fresh
9 Provide your documents to the Coordinator
9 Determine who will do the presentation
1 Discuss meeting date to prepare the report

Arrive home
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Sample Media Release for Report Back Meeting

Participates in First Impressions Community Exchange

(Name of Community)

Residents of (Name of community) will have a chance to see our community through the
eyesof firstU A YS @GA&AAG2NE +Fa LI NI 2F ! f0SNIThiQukojedi€ A N
sponsored by AUMA and the Government of Alberta. On _(date) , a group of community

representatives from (name of exchange community)_ paid an unannounced visit to (name of
O2YYdzyAGeoy G2 2FFSNI Iy 2 dzia AR Sebigibdated B$ deEdingSaO G A
similar delegation to on (date).

The Exchange helps communities to see themselves the way tourists, prospective businesses,
relocating families, and non-local shoppers might see them. Their first impressions of a community
have a strong influence on their decisions to relocate to or shop in the community.

G! FAGSNI 82dzQ@S t ABSR Ay 2yS LXIFOS FT2N) I 6KAT S
LIS2 LI S 02 & 2 dzNJ O2YYdzyAlGezé al @a PPYot NP
. Or you may be unaware of aspects of your community that may be
unappealing in the eyes of outsiders. The exchange gives a community an objective assessment of its

strengths and weaknesses, and gives participants a chance to gather ideas from other communities
dealing with similardS @St 2 LIYSY (i A &adzSaoé

Results of the First Impressions Community Exchange will be presented at a public meeting scheduled
for __ (date, time, location) . All are invited.

If you have any questions about the exchange, contact ___ (Project Coordinator)
at __ (phone number)
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Action Planning Resources

The following tools can be used to assist with the establishment of priorities and the development of
action plans.

A: Nominal Group Technique for Establishing Priorities

What is it?
- arank ordering of ideas/actions;
- astatistically derived decision based upon individual ratings.

The technique is accomplished by using:

- anumerical rating system, e.g., assigning items a priority where the most important item receives a
value of 5 (if there are five items) and the least important receives a value of 1; or

- avisual rating system, e.g., assigning items a priority through the use of sticky dots or check marks
on the paper e.g., participants are provided with a specified number of dots or check marks and are
asked to place them on the items that are of the greatest priority; one or more dots can be
assigned to an individual item. The items with more dots or check marks indicate the higher ranked
areas for attention.

When doyou use it?

- when there are many options to choose from;

- when the group wants to determine the importance of all items; and
- to help large groups make a decision.

How do you use it?

- list all the items on a flipchart;

- theme the points that seem the same or very similar

- participants individually assign a priority ranking to the identified items;

- theindividual rankings are recorded on the flipchart;

- the rankings are totalled for each of the items/actions;

- 0KS AGSY GKFG NBOSA DS a isthdtdp privridyStheliténihat reyeidzY theS NJ
least number of votes is the lowest priority;

- action items are re-ordered according to the priority level that it received.

B: “Must Do, Should Do, Could Do” Priority Setting Worksheet

A Method For Setting Priorities

(A) (B) (€
“Must Do” “Should Do” “Could Do”

Record action items that the
working group feels must be
implemented.

Record action items that the
working group feels should be
implemented.

Record action items that the
working group feels could be
implemented.

First Impressions Community Exchagde2 2 NRA y I (i N &

DdzA RS

30

2 T




C: Pair Share for Establishing Priorities

What is it?

- atechnique that allows individuals to think about their own ideas/opinions before sharing them
with the larger working group (introspection);

- atechnique that helps individuals to focus and express their concerns;

- allows for more in-depth discussions than would happen in a large group.

How do you use it?

- write the question on the flipchart;

- provide participants with time to formulate their ideas/response individually;

- have participants divide into partners and share their responses;

- the partners may use their individual responses to create a new one;

- each pairing shares their report with the larger group;

- adiscussion follows to reach consensus on actions and the priority assignment.

D. Consensus

What is it?

- a method for making decisions that all group members can live with and support;
- it is usually more successful in a small group (8 or less);

- a decision-making technique that allows for persuasion rather than coercion.

How b you use it?

- state the reason/focus for the discussion, e.g., how would you rank these five items in terms of
priority?

- ask for a recommendation and the associated rationale, i.e., have someone provide a priority
ranking for the actions and explain why they have ranked the items in that order;

- have the group discuss the recommendation; S @S NE 2y SQ& 2LIAYA2Y I (y26f
heard;

- ask for consensus, e.g., should we accept this recommendation?

- if everyone is not convinced, then ask for another recommendation and repeat the process until a
decision is reached.

Action Planning Worksheet
An Action Planning Worksheet needs to be completed for each Priority Action that is identified.

Identification of the individual steps that are required to complete the priority action can be identified
through a brainstorming exercise.

Brainstorming

What is it?

- amethod of quickly generating a lot of ideas, free of criticism and judgment

- I LINRPOS&aa 2F SyO2dzNF 3Ay 3 ONBI Uled dtén spuryaRothér2 dzi
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How do you use it?

- record the question on a flipchart; ensure that everyone has a clear understanding of what is being
asked;

- OKFffSy3aS LINIAOALIYGaAa G2 oS
alwaysd2 Y S€ T

- use your imagination and build on ideas provided by others;

- Fft26 I FSe YAydziSa 2F GaOGKAYlAy3IE GAYST

- record ideas on a flipchart so that they can be easily seen by all; there are no bad ideas;

- discussion and evaluation does not occur during the initial brainstorming exercise;

- provide clarification of idea as required;

- when ideas have stopped, provide some additional thinking time; the brainstorming exercise will
take between 5 to 20 minutes depending on the complexity of the topic;

- discuss, provide clarification and build on each idea following the second brainstorm;

- combine ideas that are similar; and

- finally, evaluate the ideas and reach agreement on the best ideas/actions.

NBFGAZS FyR

(@

Action By Deadline Resources & Support Potential Barrier(s) Communications Plan Evaluation
Whom
What Who will | By what date Available Needed What individuals or | What individuals and What will
needs to take the will the action organizations might | organizations should be successful
be done? lead? be done? resist? How? informed re: this action? implementation
look like?
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FICE Consulting Team Contacts

Name

Phone

Fax

Email

Shelagh Thurlbeck,
SMT Business Services

(780) 418-1884
(780) 668-3583

(780) 418-1885 | Shelagh@ SMTconsulting.ca

Rachel Bocock, AUMA
Project Manager

(780) 409-4313

(780) 433-4454 | rbocock@auma.ca

Patricia Macklin, AARD

(780) 644-4802

(790) 427-4227 | Patricia.macklin@gov.ab.ca

First Impressions Community Exchagde2 2 NRA y I (i N &

DdzA RS

33




