ENERGY SERVICES

2009+ Energy Aggregation & Management

With the advent of deregulation of Alberta’s electricity market, AMSC launched
the Energy Aggregation Program to assist members in obtaining fair and stable
pricing in a volatile marketplace. The first Energy Aggregation Program was the
largest municipal energy program in Canada.

The Energy Aggregation Program has benefitted AUMA members since inception
in 2001. Partners since 2004, AMSC and Nexen now offer a program better than
ever: competitive, transparent, more efficient and responsive to customer needs.
Nexen is an Alberta-made international energy company that is committed to
communities, and annualy invests millions of dollars back in to local projects
and services.

Be as GREEN as you want to be...optional, but encouraged! Albertans are

looking for your leadership - opt for renewable and alternative energy. In a recent
survey* to Albertans, 88% support government investment in renewable energies
and energy efficiencies.

Features of the new program:

* Competitive, predictable, transparent and stable energy costs offer budget
certainty

* Market responsive and direct energy procurement
* Flexibility to add and remove sites as your community grows and changes

* Energy products and services customized for the dynamic landscape of
Alberta’s municipalities

* Energy Management analysis and reporting specific to the needs of Alberta
municipalities

Together we are better

* Probe Research Inc 2007



Vision
The Alberta Municipal Services Corporation is a strategic and self-sustaining organization that is respected for
its excellence as a service delivery provider to public entities and community groups.

Mission
AMSC leads in design, development and provision of shared corporate and networked products and
services that address the needs of customers.

Core
Values

The Alberta Municipal Services Corporation demonstrates its core values throughout all aspects of its
business.
Trust - builds trusting relationships through honesty, integrity and professionalism.

Reputation - builds a strong, positive reputation through reliability, consistency and by taking a long term

view.
3. Communication - communicates appropriately and effectively with members.
4. Responsiveness - establishes networks through which it listens and responds to its members.
5. Transparency - provides transparent and understandable service.
6. Accountability - is accountable for the decisions it makes.
Objectives

The overall objectives for the continued evolution of AMSC are:

AMSC products and services are competitive
AMSC achieves a high satisfaction rating from its customers
AMSC achieves regular return on shareholder funds

AMSC is a leader in the business community
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AMSC is a leading employer

For more information, call us today!
10507 Saskatchewan Drive Edmonton, Alberta TGE 4S1
Phone: 780-433-4431 Toll-free: 310-AUMA Fax: 780-433-4454

E-mail: main@auma.ca www.auma.ca




