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Corporate Identity

The Alberta Urban Municipalities Association is represented by the AUMA logo.
The Alberta Municipal Services Corporation is represented by the AMSC logo.
Both logos must be represented equal in size and position horizontally, as shown below. The logos can be 
used with rules or without rules, depending on the design and the application.
As well, the “TM” is occasionally deleted when used in small formats. This is up to the
discretion of the AUMA/AMSC marketing department. Specific colour breakdowns are detailed on page 5 
of this document.

The logo can also be used in reverse colour and black and white versions as shown below.

When reducing the logos, the “shadow” lines must be crisp and solid as shown below.
Discretion to be used so that the logo is readable and reproduced to the highest quality.
Minimum size of rules is 1 pixel in size. “TM” symbols were deleted in the sample below.
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Four Key Messages

The 4 key messages emphasize what AUMA/AMSC means to its members.

These messages outline the key benefits that AUMA/AMSC delivers to its members and commitment 
to serving member needs.

The key messages are always used as artwork and cannot be typeset unless authorized by AUMA/
AMSC. They can be used in AUMA Blue as shown above, but can also be used in black and white and 
reverse as shown below. Specific colour breakdowns are detailed on page 5 of this document.

Notes: 
The large, lower case keyword in the messages are 60% opacity of the colour used.
Opacity of the other keywords is 100%.

economies
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OF SCALE

experts 
WE ARE THE

IN MUNICIPALITIES
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support
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YOU NEED
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Corporate Colours

Please refer to the color palettes below when using the AUMA/AMSC logos. If the logo is part 
of a four-color process reproduction, use the colors with CMYK values. 

70% Grey is also used as an accent colour is some design applications. 

Green Swoosh Graphic

There is also a graphical element frequently used in the brand identity. 
It is a green graphical swoosh that can be used in a variety of sizes, 
dimensions and positions to enhance and accent the corporate brand.
A blue bar of the AUMA blue is frequently paired with the green swoosh.

AUMA Blue 
 
Pantone Reflex Blue C 

Coated:
C 97, M 73, Y 2, K 0 
 
R 1, G 86, B 165 
 
Hex 0156A5

Uncoated:
C 92, M 70, Y 0, K 0

R 57, G 73, B 156

HEX 39499C

AMSC Green
 
Pantone 575 C or 576 U*

Coated:
C 55, M 9, Y 95, K 45 
 
R 103, G 130, B 58 
 
Hex 67823A

Uncoated:
C 50, M 4, Y 92, K 20

R 122, G 155, B 98

HEX 7A9B62

*dependent on printing 
materials used

Accent Grey
 
Pantone Cool Gray 7C 

Coated:
C 20, M 14, Y 12, K 40 
 
R 151, G 153, B 155 
 
Hex 97999B

Uncoated:
C 20, M 11, Y 12, K 30

R 155, G 158, B 160

HEX 9B9EA0
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Corporate Typography

Clear communication is an essential part of the AUMA/AMSC brand, and consistent typography plays 
a significant role in achieving this goal. Our corporate typeface is Myriad Pro. This typeface should be 
used for all print material and any online text when possible. 

For email signatures and where other electronic branding is required, Tahoma is used as the default 
typeface, as it is a regular system font. 

 While condensed fonts may be used as part of the corporate brand, they should be used sparingly.

Myriad Pro Light 

Myriad Pro Light Italic 

Myriad Pro Regular 

Myriad Pro Italic 

Myriad Pro Bold 

Myriad Pro Bold Italic 

Myriad Pro Regular Condensed 

Myriad Pro Condensed Italic 

Myriad Pro Bold Condensed

Myriad Pro Bold Condensed Italic
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Report title here 

Abandoned Energy Infrastructure 

Transportation and Utility Corridors 

Convention Policy Paper 
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Heading 1 

 
Heading 2 

 
Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the 

industry's standard dummy text ever since the 1500s, when an unknown printer took a galley of type and 

scrambled it to make a type specimen book. It has survived not only five centuries, but also the leap into 

electronic typesetting, remaining essentially unchanged. It was popularised in the 1960s with the release 

of Letraset sheets containing Lorem Ipsum passages, and more recently with desktop publishing software 

like Aldus PageMaker including versions of Lorem Ipsum. 

Heading 3 

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the 

industry's standard dummy text ever since the 1500s, when an unknown printer took a galley of type and 

scrambled it to make a type specimen book. It has survived not only five  

centuries, but also the leap into electronic typesetting, remaining essentially unchanged.  

It was popularised in the 1960s with the release of Letraset sheets containing Lorem  

Ipsum passages, and more recently with desktop publishing software like Aldus  

PageMaker including versions of Lorem Ipsum. 

Process for Policy Development 

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the 

industry's standard dummy text ever since the 1500s, when an unknown printer took a galley of type and 

scrambled it to make a type specimen book. It has survived not only five centuries, but also the leap into 

electronic typesetting, remaining essentially unchanged. It was popularised in the 1960s with the release 

of Letraset sheets containing Lorem Ipsum passages, and more recently with desktop publishing software 

like Aldus PageMaker including versions of Lorem Ipsum. Lorem Ipsum is simply dummy text of the 

printing and typesetting industry. Lorem Ipsum has been the industry's standard dummy text ever since 

the 1500s, when an unknown printer took a galley of type and scrambled it to make a type specimen 

book. It has survived not only five centuries, but also the leap into electronic typesetting, remaining 

essentially unchanged. It was popularised in the 1960s with the release of Letraset sheets containing 

Lorem Ipsum passages, and more recently with desktop publishing software like Aldus  

PageMaker including versions of Lorem Ipsum. Lorem Ipsum is simply dummy text of the printing and 

typesetting industry. Lorem Ipsum has been the industry's standard dummy text ever since the 1500s, 

when an unknown printer took a galley of type and scrambled it to make a type specimen book. It has 

survived not only five centuries, but  

 

 

 

   

 
  
 

 

 
 
 

 

Overview with Samples
 
The following samples are used to illustrate the brand in action. There are several examples 
including print, digital/web, display and the stationary package shown on the following pages.

Print
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Energizing Municipalities

Digital & Web
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Trade Show

Bannerstand for Water
and Wastewater

eNewsletter Layout for Board Updates and News
(never heard back on this layout whether to proceed)

2016 AUMA Trade Show Booth 
(MOCKUP to S how 3D Setup)
(With actual con�gurations on next screen - x2 )

2016 AUMA Trade Show Booth numerous con�gurations
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Stationary
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Marketing Contact

All AUMA/AMSC communications must adhere to the corporate brand guidelines in this document.

For questions, please contact:
Rena Stackhouse 
Marketing Coordinator
rstackhouse@auma.ca 
780-433-4431

300-8616 51 Ave, Edmonton, AB    T6E 6E6


